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2015 Ҭ  

װ    ᴘџₓ  

1.1  

 ̧  

Ҭ 6 ҉ץ ᵟ ̆ ᶏ ῀ԑ ғ̆

ҹ Ȃ 

 ̧  

ҹ 2015 12 ̆ ⱳ ῍ҹ 3000ҩ̆ Ҭ ѿ ԓ

Ȃ 

ῒҬ̆ CNNIC 37 Ҭ ԑ ̆ 60,000Ȃ 

 ̧ №  

ᵣ Ҭ ̂ ȁ ȁ ҈ ̃ ᵟֲ ̂ ̃̆

Ȃ ̆ ̆

ᵟ ȁ ȁ Ȃ Ḥ ҹ 95% ̆ᵀ

ᾛ ԍ 5%Ȃ 

 ̧  

ꜛ ̂CATĨ Ȃ 

 ̧ ‰ └  

̂1̃ №≢ᶏ ҩ ̂ ╠ ᵝ̃

Ȃҹ Ὲ ҹԅ ̆ №ᶏ ̆

ף Ẓ ̆CNNIC ֲ ᶫ Ὲ

Ȃ ̆ Ὲ ᶫ ’̆ Ȃ 

̂2̃ ҹ ᾧ҉ ҉ Ẓ ̆ ᵬ ץ18:00҉ ȁ ῃ

̆ ῃ Ȃ 

̂3̃ ҹ ᾧ ̆ ’̆ ҈

Ȃ 

̂4̃ ҹ ᾧ ҩֲ ̆ Ҍ ₮ ѿ Ҍⱴץᴋᵥ

̆ ⌠ᵝȂ 
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̂5̃ ԅ ȁ ԅ ṿ ӊ ῏

̆ ԍҌ ԇץ ᵣ− Ȃ 

1.2 ӈ 

Ǹ  

ῤ҉ Ҭ Ȃ 

Ǹ  

Ḥ Ⱶ֜ ̆Һ ᴑҙҍҩֲ̂B2C̃ ҩֲҍ

ҩֲ̂C2C̃ ӊ ֜ Ȃ ԑ Ḥ ̆ ₮

̆ ט ט⌠  Ȃט

Ǹ  

ῤ ҉ ӯ Ⱶ ̆ ҹ Ȃ 

Ǹ  

̆Һ ̔̂ 1̃ ӯ̆

Ὲ ̂̕ 2̃ ῤ ̂̕ 3̃ Ḥ

̂̕ 4̃ ≠ paypal ӯ̂̕ 5̃ ῤ

ӯ Ȃ 

Ǹ ⅞№ ‰ 

ῃ ⅞№ҹ҂ Ȃ Ҋ̔ 

̔ ֤ȁ ȁ ȁ ȁῤ  

қ ̔҉ ȁ ȁ қȁ ȁ  

̔ қȁ  

қ ̔ ȁ ȁ  

Ҭ ̔ ȁ ȁ  

̔ ȁ  

̔ ȁ  
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ᵽװ    οṔ  

 

ü 2015 12 ̆ ⌠ 4.13ַ̆ 2014 ⱴ 5183҆̆

ҹ 14.3%̆ ԍ 6.1% Ȃ 

ü ⌠ 3.40ַ̆ ҹ 43.9%̆

ᵣ 3.1Ṑ̆ ᶏ ᶛ 42.4% 54.8% Ȃ 

ü 2015 ֜ ҹ 1.45ַ̆ 2014 ⱴ 2330ֲ҆̆ 19.1%̕

֜ Ҭ ᶏ 33.8% ⌠ 35.2%Ȃ 

ü 2015 ҹ 4091҆̆ 2014 ⱴ 2356ֲ҆̆ 135.8%̕

Ҭ ᶏ 4.8% ⌠ 9.9%Ȃ 

 

ü 2015 ῃ ֜ ⌠ 3.88ַ҆ᾝ̆ 33.3%̆ ԍ ᴪ

12.9%ȂῒҬ̆B2C֜ 2.02ַ҆ᾝȂ 

ü 2015 ̆Ҭ ֜ ѿ ̆ῃ ֜ 256ַ ̆

ֲ ֜ 62 Ȃ 

ü ҍ 2014 ̆ ₮ ᶛ 11% ҉ץ ᵣ

ᶛ ⱴȂῒҬ̆31%-50% ᶛ ̆ҹ 5.5%̆ ⌠ 15.2%Ȃ 

Ḡ  

ü 2015 83.5% ⌠ ̆ ѿ

ᶛ 2014 25.9ҩ № Ȃ 

ü 2015 ̆ ץ ᴑҙ ҹ̆ ҹῒ ꜛԍ

ᶛ 34.9% ⌠ 40.1%̆ ⱴ 5.2ҩ № Ȃ̕ 

֜  

ü ╠ Ҍ Ȃ ̆ 14.7% ≠
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֜Ḥ Ȃ 

ü Ḥ Ҭ ҹ ῤץ5% ᵣ ̆ ⌠ 37%Ȃ 

ü 2015 ֲ ֜ ҹ 2134ᾝ̆ 2014 918ᾝ̆

75.5%̕ 2015 ֲ ֜ ҹ 7.2 ̆ 2014 1.2 Ȃ 

 

ü 2015 ̆ ֟ ҹ ѿ ̆ ᶛҹ

53.4%Ȃ / ᾙ ȁ ̂ ȁ ȁ̃Ḡẫ ׅҹ ̆

ᶛ№≢ҹ 47.6%ȁ37.8% 34.8%Ȃ 

ü 2015 Ҭ ֲ ֲ ҹ 5630ᾝ̆ 2014 ⱴ 682ᾝ̆

13.8%ֲ̕ ҹ 8.6 ̆ 2014 0.6 Ȃ 
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װ    ἡẪὐ⅞ 

3.1  

ü ȁ ꜚ ȁ  

ñԑ +ò ₮ ̆ҹԑ ҍᴰ ֟ҙ ̆ Ⱶⱴ ꜚ

ⱬ ᶫ Ȃ2015 3 ᵬ Ҭ̆ ₮ñԑ +òꜚ ⅞̆7 Ⱶ

ԅȇ῏ԍ ñԑ +ò ꜚ ȈȂ ̆ Ⱶ ₮ ԅȇñԑ

+ ò ꜚ ⅞Ȉ̆ ₮ Ⱶ ᾢᴨ̆ל ⱬ ῾ ȁ

ҙ ̆ ѿ Ⱶ ̕ Ⱶҍῒ֟זҙ ̕

֟ȁ ̕ ‰ ȁῈ῍ Ⱶ Ȃ 

҉ Ҋ ₮ ̆ Ҋᴰ ꜚ Ȃ2015

9 Ⱶ ⱲῈ ȇ῏ԍ ҉ Ҋԑꜚⱴ ⇔ Ȉ̆

₮ ⱬ ҉ Ҋԑꜚ̆ ᵣ ȁḆ ҙ ⇔ ȁ ꜚⱬ

ΐ ӈȂȇ Ȉ ₮ ̆ ҉ Ҋ ᵣ ׆ Ԉ ԑꜚȁ

ᵬȁ Ȃ 

₮ Ḇ̆ ҍ῾ Ȃ 2̆015

Ⱶ ȁ ₮ ҹ̆ Ⱶ ᶫḂ≠ ᴆ̆

ט ̆ ȁ ᵞ῏ ̕ Ⱶ ₮ ȇ῏ԍ ⱬ Ⱶⱴ

ꜚⱬ Ȉ̆ ῏ ȁ ₮ ȇ̕῏ԍⱴ Ԉ ᴨ

ל Ȉ ꞉ Ⱶᴑҙ ñ òד ῀ ᵣ ̕ ₮ ȇ῏

ԍ 2015 Ⱶ ̂ Ȉ̃̆ ᴑҙ

Ȃҍ ̆2015 ȁ҉ ȁ ȁ 9ҩ ̆ҹ₮

Ⱶ ᶛ ᶫ Ȃ ̆ Ⱶ ῏ ԅȇ

Ⱶ Ⱶ Ȉ̆ ԍ Ⱶ ȁ Ⱶ Ⱶ

ȁ Ⱶ ֟ Ạ₮ ῏ ̂ ԍ 2016 3 Ὲ

Ȃ̃ 
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῾ Ⱶ ̆ ⌠ ̆2 Ҭ 1 ᴆȇ῏ԍⱴ

⇔ ⱬ ⱴ ῾ҙ ף Ȉ ₮ñ ȁ ȁ ȁ ᴑ

ҙ ҍ ῾ ̆ ῾ ò̕ 5 Ⱶ ȇ Ⱶ ῏ԍ

ⱬ Ⱶⱴ ꜚⱬ Ȉ ≢ ₮ñ ῾ Ⱶ̆ └

Ḇ ῾ Ⱶ ̆₮ ῾ ⱵòȂ11 Ⱶ ȇ῏

ԍḆ ῾ Ⱶⱴ Ȉ̆ ₮҈ ᴋⱵ ҂ ׆̆

ȁ ȁֲ Ῑȁ ȁ ₮Ḇ ῾ Ⱶ

Ȃ 

3.2  

ü Ӡ ῀ ̆ ꜚ ѿꜚⱬ 

ҹ ꜚ ѿꜚⱬ̆ Ҋ Ȃ2015 ᴪ

30.1ַ҆ᾝ̆ ҉ 10.7%Ȃ ̆ GDP

2011 51.6% 2015 66.4%̆ ҹҬ ñ òȂ

ҍ ̆ Ҋ ץ ̆ ῃ ᴑҙ

Ҋ 0.1%̆ ҉ 0.5ҩ № ̆Ӟ 2012 ץ Ҋ Ȃ

̆ Ҋ̆ ῤ֟ҙ └׆ ҙ Ⱶҙ ȁ ҈֟ҙ( Ⱶҙ)

̆ ꜚ ҹ Ȃ 

Ӡ ῀ ̆῾ ⱬ֗ Ȃ2015 ῃ ֲ

῀ 21966ᾝ̆ ҉ ӈ 8.9%̆ ᴇ 7.4%ȂῒҬ̆῾

ֲ ῀ 11422ᾝ̆ ҉ 8.9%̆ ᴇ 7.5%̆ ԍ

0.9ҩ № Ȃ Ӡ ֲ ῀Ṑ 2.73̆ ҉ 0.02Ȃ ῾ ȁ

Ҍ ȁ῾ ̆2015 ῾ ֗ Ȃ 

3.3 ᴪ  

ü ԑ 50%̆ 69.9%̆ 3G/4G

҉ ᶛ 88.8% 

CNNICȇ 37 Ҭ ԑ ’ Ȉ̆ 2015 12 ̆

6.88ַ̆ῃ ῍ 3951ֲ҆̆ԑ ҹ 50.3%̆ 2014
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ԅ 2.4ҩ № ̆Ҭ 6.20ַ̆ 2014 ⱴ 6303ֲ҆̆ Ҭᶏ

҉ ֲ 2014 85.8% 90.1%Ȃ Ҭ 3G/4G҉ ᶛҹ88.8%Ȃ

Ҍ ̆ ̆ ⱴ Ȃ 

ҙ Ḥ ,2015 8M҉ץȁ20M҉ץ

№≢ 69.9%ȁ33.4%̆ ҉ №≢ 29ȁ23ҩ № ̕ᾣ ῀̂FTTH/0̃

‪ 5140.8҆ ̆ 1.2ַ ̆ 56.1%̆ ҉ 22ҩ № Ȃ

2̆015 ҈ Ḥ ᾢ Ὲ ̆ ñ Ҍ òȁñẊ ò

ᵞ Ȃ Ḥ ̆ 2015 11 ̆ ꜚ

Ҋ 50%ȁ39%Ȃ ץ ҉ Ҋ ⱴ

Ȃ 

3.4  

ü ꜚ ט ̆ Ҋ ט ̕ ῐ ̆

 

Ҍ Ḇᶏ ꜚ ט ү ȂCNNIC ̆2015 ҉ ט

4.16ַ̆ ҹ 36.8%ȂῒҬ ט 3.58ַ̆ ҹ 64.5%̆

҉ ט 1.8ṐȂ ꜚ ẁ ̆ԑ ꜚ ט

Ҍ ̆ ט ט ⌠ ̆ Ḥ ȁט ȁט ȁט

ץȁט ᴰ ₮ ט ט Ҍ ̆ ꜚ ט

Ҍ ҹ ט ᶫԅ Ḃ≠Ȃҍ ̆ ꜚ ט Ҋ Ԉ

ꜚԅ ט Ⱶ Ҍ Ȃ ╠̆ ȁ ȁ ȁ ȁ ȁẢ Ҋ

Ⱶҙ ῀ ט ȁ Ḥ ט Ȃ 

Ҍ O2O⌠ Ⱶ ꜚԅ ῤ Ȃῃ ᴧ ≠

ᴪ ᵞ ̆ ñ ѿῈ ò ̕ ᴧ

↕ ᴑҙ ̕ O2O ↕ ҍ

Ȃ ̆ ̆ ԍ╠ ȂῒҬ

ѿ֓ ᴑҙ̆ үȁ ᵬ Ȃ

ȇҬ ᴆ ל Ȉ ̆ 2015 4 ̆50 ῍

ᴆ 31156 ̆ 118.56҆ҩ̕ ᴆ ᴆ 1.13ַᴆȂ 
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װ    ѵ↕  

4.1  

ü Ҭ ѿ ̆ Ԉᴨל 

2015 ̆Ҭ Ҭ ѿ Ȃ ֤қ ԅҬ

҉ץ90% ᴍ Ȃ ֜ ѿ ̆ B2C

ԅ Ȃ ⱬ ꜚԅ B2C 2̆015 ᴍ ╠ԓᵝ B2C

ᴍ ӊ ̆ ⌠ 93.7%̆ 2014 ԅ 5ҩ № ̆B2C

Ҭ ѿ Ȃ ԅ 65.2% ᴍ ֤̆ қ ῒ ̆ 23.2%̆ 5.3%Ȃ 

 
 1Е2015 Ὴ B2C֢ ⅎ  

2015 ̆ ῤ ᴑҙ ԈᴨלȂ ⱴ

ѿ̆ ̆ ᾢᴨ̕ל ѿ ᴑҙⱴ

ᴨל ̆ ԍ Ȃ

ᶛ ֤қ 43ַ῀ ̕ 45ַ ᾝ ᴨ ȁҍ 283ַᾝ

ԑ ȁץ ץ 12.5ַ ᾝ ҍ ԅӇȂ ̆ ₮ ╠

ᵖ Ԉׅ ̆ ᵝ ҙⱵ ℗ Ȃ 

  ל 4.2

1)  ͋ ;; 

, 65.2% 

֤қ, 23.2% 

, 5.3% 

ῒ6.3% ,ז 

2015 ῃ B2C֜ №  

‎◊χ ᵬח ᾭὯ   
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ü ԝ ѵ¡▲ ὄ ¡ ᴈ  

2015 ̆ ⱬԍ ῾ ⱬȂ῾ ң Ⱶ

̆ 2015 12 ̆῾ Ⱶ 1҆ҩ̆ ῃ 20 ҩ ᴍȂ

ñ ҆ ⅞ò̔ ⅞̆ ҈ ԓ ῤ̆ 100 ַᾝ̆

1000ҩ ⱵҬ 10҆ҩ Ⱶ Ȃ 

ҍ ̆2015 ꜚῃ ᾝ ̆ ⱴñ ѿòȂ

ῃ ӯ̔ ῀ ȁ ȁ ȁ 25ҩ 5000 ҩ ῃ

̕ῃ ̔ ῤ 5000ҩ ҍ̆ 5000҆ ̆ ñѿ ѿ ò

64ҩ Ȃ ט ȁ ȁҒҙ Ⱶ ȁ ȁ

ᵬ ҹ ῃ ᶫ Ȃ 

̆2015 ԅ ȁᴨ 47 Ȃ

ȁ ȁט ȁ ֜ ֓ ҙ Ȃ ҍ

҉ Ҋῃ Ȃ ҍᴨ ̆ ׆ ֜ȁ ӏҍ

ӟ ̆ Ȃ 

2)  ™ᴪ 

ü Ӧ O2O ¡ ԝ/ỉΈ ѵ¡ẅ‌ ὺ₥  

2015 ֤̆қ O2O⇔ ֤қ⌠ ҉ ֤̆қ⌠ Һ ֟ O2O Ⱶ̆

ȁ ȁ ȁ ȁ ȁ ⱵӞ ῒ Ȃ֤қ⌠

Ҋ ̆⇔ ꜚñԑ + ᵣ òȁñԑ + Ⱶҙò ̆ ᴰ

֟ҙ Ȃ 

ҍ ֤̆қ ⱬ ñ ҙ ῾ òȁñ̔ òȁñ ò ҈ ῾

Ȃҹ ⱵҬ ȁñ֤ қ ò Ⱶ ̆ תּ Ӡ Ȃ ֤қ

Ҭ̆ ҙⱵ ̆ ₮ԅñῃ ò ̆ ԅ ȁ ȁ ȁ

ҩ ̕ ₮ ҙⱵ ̆҉ ԅñῃ òҙⱵ̆ ῀ḇ ̆ ῀

ȁ ȁқ ֒ Ȃ 

2̆015 ֤қ ԅ ᵣ ̆ ̔ ט̂ ȁ̃ʟ ֤̂
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Ḡ ȁ֤ ȁ̃ ֤̂қ ȁ̃ ̂ ȁ ȁ̃ᴧ Ḡ Έ ҙ

Ⱶ Ȃ ֤̆ қ ᵣ ⱬԍ ֟ҙ ̆ꜛ ⱬ ȁ

Ḇ ̆ ҹ ₮Ḥ Ⱶ ⱬȂ 

3)  Ẇ 

ü ᴋ ₭ O2O ő▲ᶢ ὄ ő ▲ ẆḎ в┐

ԝ 

ҹԅᾟ№ ԑ ᴨ̆ל Ԑ O2O ̆ ҉ Ҋ ⱬȂ

ѿ ᴨ ԑ Ҍ̆ ף Ԑ ү̆ ̆

ᵣ ⱬ̕ ѿ ⱴ ᶫ ̆ ȁ SKU

Ȃ2015 ╠҈ ̆ Ԑ 34 Ȃ SKU ⌠ 1500҆Ȃ 

ҍ 2̆015 ∆ ῃ 23ҩ ῀ ̆ Ữד ῏

⌠ԅ403҆ Ȃñ ò ҉ ñ Ԑò ῃ ᴪ ̆

῀ ҈ Ȃ ҽ ׆ ῀ȁ Ҭ ҹῈ ≠ Ҭ Ȃ 

⅞ 5 ῤ 10000 ῾ Ⱶ ̆ ῀ῃ Ӡ ̆2015 ⅞ ҈

Ӡ 1500 Ȃ Ⱶ ñ Ҋ ò ñ ҉ ò ȂῒҬ̆

ñ Ҋ ò ᵣ ԑ ȁ Ⱶ ⌠ ̆ ‗ ̕ñ ҉ ò

֟ ῃ ̆ ꜚ Ȃ 

  

http://t.linkshop.com.cn/kindex_id_1587.aspx
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װ    Ἴẵ  

5.1 ᵣ  

ü ԍ ̆῾ ⱬ  

2015 12 ̆ ⌠ 4.13ַ̆ 2014 ⱴ 5183҆̆

ҹ 14.3%̆ ԍ 6.1% ̆ ᶭ Ḡ ẫ Ȃ

ҍ ̆ ̆ ⌠ 3.40ַ̆ ҹ 43.9%̆

ᵣ 3.1Ṑ̆ ᶏ ᶛ 42.4%

54.8% Ȃ 

 
 2Е2014-2015 / ᶕ  

2015 ̆ ₮ Ḇ Ȃȇñԑ + ò ꜚ

⅞Ȉ ȇ῏ԍ ñԑ +òꜚ Ȉ ₮̔ Ⱶ ῾ ȁ Ҭ

ȁ ̆ ҉ Ҋ ԑꜚ̆ Ⱶ ֟ҙ ̕ └ ȁ

ҙȁ῾ף ῤ 11 ꜚȂ҉ ≠ԍ Ⱶ Ҋ

ȂȇҬ῍Ҭ ῏ԍ└ ᴪ ҈ҩԓ ⅞ Ȉ ₮ ñ̓̀ ֣ò

ᵬҹ ӊѿ̆ ñ ò ԅ ѿ ᶏ̆

ᴑҙ ῍ ῍֣Ҭ Ȃ 

Ҋ̆ ҹ ̆ ⱬ ῃ Ȃ Ⱶ

36142  
41325  

23609  

33967  

55.7% 
60.0% 

42.4% 
54.8% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

0 

10000 

20000 

30000 

40000 

50000 

60000 

70000 

2014 2015 

2014 -2015 Ẉ ◓/ừῡ ◓ 

ⱴỦ ⁴ᴢӓⱴ♆ 

  

ᶕ ( ᶡ)  ᶕ ( ᶡ)  

‎◊χ                       ѧᶂҊ ᴧṝꜛ֙ ‬                                                          2015.12  

Ҍָ 
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2015 Ҭ  

Ҭ̆ Һ ֜ 40% ῒ̆Ҭ 60%

̆₮ 40% Ȃ ῀ ȁ ȁ ȁ 25

ҩ҉ץ 5000 ҩ ῃ ̆ ῤ 5000ҩ 5000

҆ ⌠ ñѿ ѿ ò 64ҩ Ȃҍ ̆ ᴑҙ

῾ ⱬ̆῾ ⌠ 22.4%̆ ȁ֤қȁ

῾ Ⱶ ̆ ῾תּ Ⱶԍ ῾ Ȃ 

5.2 ֜  

ü ԍ ҈ 2015  

2015 ֜ ҹ 1.45ַ̆ 2014 ⱴ 2330ֲ҆̆ 19.1%̕

֜ Ҭ ᶏ 33.8% ⌠ 35.2%Ȃᵬҹ ֜ ѿ ̆ ῒ҈

2015 Ȃ 

 
 3Е2014-2015 ֢ ғ ᵩ ᶕ  

Ḥ ᵣ ΐ ҈ Ὲ̔ᴧ ȁ Ḥ ȁ Ȃ ḤῈᴧ ̔

ᵝ ΐ ≠̆ ⱳ Ⱶᴇṿ ̆ ᵖ ̆ Ғҙ ̆

Ҍ ѿ Ȃ Ḥ ̔ ῐ ̆ ῒ ԑꜚ ΐ

ᴰ ȁ ⱬȂ ῐ ᴇṿ ԑꜚ ̆ ԅ ⱴ

̆ ԑꜚ ⱴ ӊ ̆ ԍῐ ȁ ȁ ᵣ

Ȃ Ḥ ῒ̔ ֟ Ḥ ◐ᵬ ̆ ֲ῏ Ҭ ֟ Ḥ

ҍ┘ ⅞ ̆ ’Ҋ ̆ ᴰ ȂҌ ̆

12216  14546  

36142  
41325  

33.8% 35.2% 

55.7% 
60.0% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

0 

10000 

20000 

30000 

40000 

50000 

60000 

2014 2015 

2014 -2015 Ẉ ҏ ◓јᾐӋ ◓ 

ⱴỦ ⁴ᴢӓⱴ♆ 

֢  ᵩ  

֢ ᶕ ( ᶡ)  ᵩ ᶕ ( ᶡЄ 

‎◊χ                       ѧᶂ ⱶṴᶋ ‬                                                                    2015.12  
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2015 Ҭ  

Һꜚ῏ ҹ Ҍ ̆ ȁ ̆ ҙ◐׆

Ạ ̆Ҍ Ғ Ȃ 

5.3  

ü 135.8%̆ ₮ Ḇ  

2015 ҹ 4091҆̆ 2014 ⱴ 2356ֲ҆̆ 135.8%̕

Ҭ ᶏ 4.8% ⌠ 9.9%Ȃ 

 
 4Е2014-2015 ғ ᵩ ᶕ  

Һ ԍ ῤ ץ ῤ ῃ Ȃ

̆2015 ᾢ ₮ ԅ ֜ ט ȁ ₮ ȁ ῏

ᴨ ̆ ȁ҉ ȁ 9ҩ ῤ

Ȃ≠ ₮ ᵞԅ ҹ̆֟ҙ ᶫԅ

Ȃ ̆ ῤ ԅ ῃ ӯ ̆

ӟ Ҍ ⱴ ̆ ӯ Ȃ 

  

1735  4091  

36142  
41325  

4.8% 9.9% 

55.7% 
60.0% 

0% 

10% 

20% 

30% 

40% 

50% 

60% 

70% 

0 

10000 

20000 

30000 

40000 

50000 

2014 2015 

2014 -2015 Ẉ─ᶸ ◓јᾐӋ ◓ 

ⱴỦ ⁴ᴢӓⱴ♆ 

 ᵩ  

ᶕ ( ᶡ)  ᵩ ᶕ ( ᶡ)  
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Ҍָ 



 

15 

2015 Ҭ  

װ    ᶮ  

6.1 №  

ü ῃ ̆ ҩ  

2013-2015 ̆ ҩ ׆̆ ȁ ⌠ ̆

ӯ № ᶛ Ȃ ҩ ᵞᴇ׆ ȁӥ Ἕ└

ᴇ / ֟ ᴆȁ ׆̕ ⌠῀

/Ḡẫ Ȃҍ ̆ Ҍ ү ̆ ῃ Ȃ 

 
 5Е2013-2015 ӵ ⅎ  

2013-2015 ╠ԓ ̆ ̆

12.2% 

16.3% 

18.0% 

30.6% 

15.4% 

12.9% 

22.4% 

16.6% 

32.7% 

34.9% 

22.7% 

43.3% 

25.7% 

45.1% 

75.6% 

7.3% 

12.7% 

14.5% 

25.9% 

15.3% 

16.8% 

25.4% 

18.7% 

24.9% 

33.1% 

26.6% 

37.5% 

24.1% 

34.4% 

75.3% 

23.7% 

29.1% 

29.9% 

32.1% 

32.7% 

33.2% 

33.7% 

34.1% 

34.4% 

35.8% 

39.1% 

44.8% 

51.0% 

63.2% 

79.7% 

  

  

 ᵩ  

 ֥  

 ꜙ 

 ɻ ₴  

 ɻḦằ  

 ɻ  

 ɻ  

 ᾥẅ ɻ  

  

 ɻ ֥ ᴌ 

 ӫ ἥ┼  

  

  

0% 20% 40% 60% 80% 100% 

2013 -2015 Ẉ ◓ⱴỦ ѿᵫᵜᵜ ֪Ṵ 

2015  2014  2013  
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2015 Ҭ  

╠҈̆ ԍ 2015 ╠ԓ̆ӥ Ἕ└ ҉ ҈ᵝȂ

ᶛ ⱴ ԍ ̆ ᴇ Ȃӥ Ἕ└

ѿ ԍ ≠ ̆ ⱬ ӯ̕ ѿ ↕

Ҭ ӥӟ Ῑ ȂҬ ₮ ľ ҈ ῃ Ŀ

̆2015 ӥ ҹ 58.4%̆ ҉ 0.4ҩ № ;

ҹ 64.0%̆ ҉ ԅ 5.9ҩ № Ȃ2015 ֲ ӥ ҹ 4.58 ̆

ӥ ҹ 3.26 Ȃ 

 1Е2013-2015 ╦֒ ⅎ  

 2013 ╠ԓ  2014 ╠ԓ  2015 ╠ԓ  

1      

2    ȁ ֟ ᴆ  

3  ȁ ֟ ᴆ    

4  ᾟṿ ȁ   ᾟṿ ȁ  ̡  

5  ȁ     

 

ҍ ᵣ ╠ԓ ≢ ԍ ҉ ѿᵝ̆ /Ḡ

ẫ ╠ԓ,ӥ Ἕ└ ↕ ӜᵝȂ ̆ ӯѿ֓ ȁ

ῐ Ȃ 
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2015 Ҭ  

 

 6Е2015 ӵ ⅎ  

ü 6.8% ҉ ӯ ᶘ  

    ү ̆ Ҍ ᴇṿ֟ ҉ ̆ № Ӟ

ӯ ᶘ Ȃ ̆6.8% ҉ ӯ ᶘ Ȃ 

 
 7Е ҏ ӵ ᶞ  

 

  

4.7% 

13.1% 

16.2% 

17.2% 

17.9% 

20.6% 

21.2% 

23.2% 

26.5% 

32.5% 

32.7% 

37.5% 

41.3% 

46.5% 

47.3% 

 

 

֥  

ɻ  

ɻ  

ᵩ  

ӫ ἥ┼  

ɻ ₴  

ꜙ 

ᾥẅ ɻ  

 

ɻḦằ  

ɻ ֥ ᴌ 

 

 

0% 20% 40% 60% 

2015 Ẉừῡ ◓ⱴỦ ѿᵫᵜᵜ ֪Ṵ 

‎◊χ                        ѧᶂ ⱶṴᶋ ‬               2015.12  

ӵ , 6.8%  

ӵ , 93.2% 

ᾴᵊᶇ ѕ ѿ ᵜ 
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2015 Ҭ  

ü ҉ ӯ ᶘ Ẓץ ‰  

҉ ӯ ᶘ Ҭ̆ ӯ ᵣ ̆ 42.3%̕ ῒ

̆ 38.5%Ȃ ӯ 22.3%̆ ӯῒז ᶘ Ҍ⌠

15%Ȃ 

 

 8Е ҏ ӵ ᶞ ⅎ  

6.2  

ü ֜ ̆  

2̆015 ῃ ֜ ⌠ 3.88ַ҆ᾝ̆ 33.3%̆

ԍ ᴪ 12.9%Ȃ Ⱶ ̆B2C ֜ 2.02

ַ҆ᾝ̆ 53.7%Ȃ ֜ Ҭ̆ ҉ ҹ 32424ַᾝ̆

31.6%̆ ԍ ᴪ 20.9 ҩ № ̆ ᴪ

̂300931ַ ᾝ̃ ҹ 10.8%̕ ҉ ҹ 6349ַᾝ̆ 42.4%Ȃ 

6.2% 

2.3% 

3.1% 

3.8% 

10.0% 

10.0% 

14.6% 

22.3% 

38.5% 

42.3% 

Ὶל  

꜠Ѓ“ ɻ ɻ

Є 

 

Ѓ ΊɻḦ ɻ

Є 

Ѓ ɻ Є 

 

 

 

 

 

0% 20% 40% 60% 

ⱴỦ ѕ ѿ ᵜַײᵜ ֪Ṵ 
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2015 Ҭ  

 

 9Е2010-2015 Ҳ ֢  

ü 1.2 Ṑ 

῀̆ ҹ Ҍ ⱬ Ȃ ᵣ ̆

ֲ ҹ 1҆ᾝ̆ ₮ 1466ᾝ̆ ֲ

1.2ṐȂѿ ̆ ҍ ӯ Ҍ ℗ ῏Ȃ ẁ ԍ

ӯ ȁ ֟ ᴆ ᴇ ֟ ץ̆ ᾟṿ ȁ

֟ ̕ ẁ ԍ ӯ ֟ ᴇṿҬ ̆ ȁḠẫ ᴇ

Ẓᵞ̆ץ ᵣ ᴪ ⌠ ֟ Ȃ ѿ ̆ ԍ ᴇṿ ̆ҹԅ

̆ ᴪҺꜚӯ Ȃ 

 

 10Е2015 Ғ ⌡  

5091  
7826  

13110  

18636  

29087  

38773  96.9% 

53.7% 

67.5% 

42.2% 

56.1% 

33.3% 

0% 

20% 

40% 

60% 

80% 

100% 

0 

5000 

10000 

15000 

20000 

25000 

30000 

35000 

40000 

2010  2011  2012  2013  2014  2015  

2010 -2015 ẈѦᶁ ᵨҏᾮ ⁴ᴢᶬ ♆ 

֢ ЃֽᾣЄ Ѓ%Є 

‎◊χ ᵬח ᵙᶂḲ ṕ                                                                                           2015.12  

10025  

8559  

0 

4000 

8000 

12000 

  

ᾝ 2015 Ẉїᵂ ַ ⱴỦẈẘ  

‎◊χ                  ѧᶂ ⱶṴᶋ ‬                                                               2015.12  



 

20   

2015 Ҭ  

6.3  

ü ӟ ̆  

2015 ̆Ҭ ֜ ѿ ̆ῃ ֜ 256ַ ̆

ֲ ֜ 62 Ȃҍ 2013 2014 ̆ῃ ֜ ֲ ֜

Ȃ ῒ ̔ѿ ̆ ᵣ ̆ ҹ ӟ

̕ ѿ ̆ Ȃ ԅ‗ ̆ ԅ ט ̆

ԅ Ȃ 

 

 11Е2010-2015 Ҳ  

ü Ҍ№҉Ҋ 

2̆015 ҹ 64 ҍ̆ 60 Ҍ№҉ҊȂ

ҹ ´Ҭ֗ ⱬ ֲ Ȃ 

 

32  
56  

87  

175  173  

256  

20  

29  

36  

58  

48  

62  

0  

10  

20  

30  

40  

50  

60  

70  

0 

50 

100 

150 

200 

250 

300 

350 

400 
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2010 -2015 ẈѦᶁ € ◓⁸ᾎ 

֢ Ѓֽ Є ָ ֢ Ѓ Є 
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2015 Ҭ  

 

 12Е2015 Ғ ⌡  

6.4 ‗  

ü ȁᴇ ȁ Ḥ ҹ ‗ ῏  

ᴪ ץ̆ ῒҍ֤қ Ⱶ Ҍ ̆

Ⱶ ҹ Ҭ ‰ Ȃ ᵣ Ḇ ꜚ ҹ

Ḡ Ȃ ȁᴇ ȁ / Ḥ ҹ ‗ ҹ῏ ̆῏

№≢ҹ 77.5%ȁ72.2% 68.7%Ȃ 

 

 13Е2015 ӵ Ӏ  

64  

60  

0  

10  

20  

30  

40  

50  

60  

70  

  

 2015 Ẉїᵂ ַ ⱴỦẈẘ ◓⁸ᾎ 
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4.6% 

43.2% 

43.3% 

47.3% 

61.7% 

65.1% 

65.8% 

68.7% 

72.2% 

77.5% 

Ὶל 

ᵤ 

῎ Ḫ  

 

ᵩ  

Ḍ Ⱶ  

 

/ Ḫ  

ᴍ  

 

0% 20% 40% 60% 80% 100% 

2015 Ẉ ◓ⱴỦ ѿᵫᵜᾩѭ ᵻ  
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2015 Ҭ  

ü ‗ ҍᴇ Ҭ  

ҹ ӟ ̆ Ҍ ᴇ Ḃ Ȃ70.8%

ᴪ ҍᴇ Ҭ Ȃ24.6% ᴪ ҹ ᴇ Ȃ 4.7%

ᴪ ҹ ᴇ Ȃ 

 

 
 14Е ӵ ЇװҐ ҿК 

ט 6.5  

ü ₮ ᶛ  

ҍ 2014 ̆ ₮ ᶛ 11% ҉ץ ᵣ

ᶛ ⱴȂῒҬ 3̆1%-50% ᶛ ҹ̆5.5%̆ ⌠15.2%̕ῒ 11%-20%

̆ ᶛ 4.8%̆ ⌠ 17.5%̕ Ῥ 21%-30% ̆ ᶛ 3.3%̆ ⌠

12.3%Ȃ 

ҏ ҩ ‟

Ї ғᴍ

Ҳ , 

70.8% 

Їᴰ

ᴍ , 

24.6% 

ᴍ

Їᴰ ᴍ

, 

4.7% 

ѿᵫᵜᾩεҧіᵣ Ὓ ᴿ ײַ Ѭψ 
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 15Е2014-2015 מ ᶡ 

  

0.9% 

4.3% 

9.7% 

9.0% 

12.7% 

24.1% 

26.8% 

12.5% 

1.7% 

6.7% 

15.2% 

12.3% 

17.5% 

23.2% 

19.3% 

4.1% 

 81%- 100% 

 51%- 80% 

 31%- 50% 

 21%- 30% 

 11%- 20% 

 6%- 10% 

 1%- 5% 

 Ґװ1% 

0% 10% 20% 30% 40% 

2014 -2015 Ẉ ◓ ᴈᾤẁ┌ ᾀַ֦ײ₦Ӕ 

2015  

2014  
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2015 Ҭ  

װ    ἪḎ  

7.1 7  

ü Ⱶ ֗  

֜ ץ 33.3% ̆ Ⱶׅ ֗

῏ Ȃ ῃ ֲ ᴪ ῃ ֲ ᴪ ῏ԍ ȇҬ ֲ ῍

Ḡ Ȉ ’ ̆ Ⱶ ̆ ҹ

᷅ ᴆ Ȃԑ ᷅ ȁ└ Ẋῳᴺⱷ ҹ

₮̆ ҹ᷅ Ẋῳ Ȃ ѿ֓ῤ Ȃҍ 2014

̆2015 7 33.1%̆ 2014 ⱴ 3.7ҩ №

Ȃ 

 
 16Е2015 7  

҉ץ70% 7 ⱳ ᶛҹ 100%̆ ᵖ 2015 ѿ

ᶛ 2014 2.4ҩ № Ȃ27.4% Ҍ ҉ 7

Ȃῃ ֲ ᴪ ׆̔₮ ’ ̆ ֟ Ԉ

҉ ҹ ѿᵝȂԈ Һ Ҭ ңҩ ̔ѿ Ȃ

῏ԍ ֓ Ҍ ̆ Ԉ Ȃԋ Ȃ

Ҍֽ ̆ ғ ̆ Ҍ ȁ Ȃ

̆ ѿ֓ ȁ Ҍԇ Ȃ 

, 33.1% 

, 66.9% 

2015 Ẉ ⱴỦ7ᶽᾢⱣⱶ ᴖ 

‎◊χ                  ѧᶂ ⱶṴᶋ ‬              2015.12  
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2015 Ҭ  

 

 17Е2015 7 ꜗ ᶡ 

7.2 ҹ 

ü Ⱶ ᵬҹץ ₡ ̆ ӟ Ῑ  

2015 ̆ Ⱶ ȇñԑ + Ⱶò ꜚ ⅞ȈҬ ₮̔

̆ ᵞ ᶏ ̆ ⌠ Ȃ Ⱶ

ȇ῏ԍⱴ ᴧ⇔ҙ҆ᴧ⇔ Ȉ( Ȑ2015ȑ53 ) ₮̔ ⱴ

ᶏ ̆ ᴧ ᴑҙ ᴧ Ҭ ᴑҙ ҩᵣ

ΐ ̆ ᾛ ᵬҹ ₡ Ȃ ԍҙⱵ ȁ ԍ∆⇔ ҙ׆

ᴑҙ ᴨ ᴆ ̆ ֣ ᴨ Ȃ Ⱶ ̆

2015 8 1 ֤ȁ҉ ȁ ԅ ṿ ᵬȂҍ

̆ Ȃ2015 ׆ Ҍ 32.1%̆

2014 Ҋ 26ҩ № Ȃ 

 
 18Е2015  

ⱳ20%ץ

Ҋ, 7.5% 

ⱳ20%-

50%, 5.1% 

ⱳ51%-

80%, 4.4% 

ⱳ81%-

99%, 10.4% 
ⱳ100%, 

72.6% 

2015 Ẉ ⱴỦ7ᶽᾢⱣⱶ ởה₦Ӕ 

‎◊χ                  ѧᶂ ⱶṴᶋ ‬              2015.12  

ה Ғ , 

32.1% 

-Ὺ, 25.2% 5װ5% 20%, 12.7% 

 ҏ, 11.9%װ50%

20- 50%, 9.6% 

, 8.5%  

2015 Ẉ ⱴỦ ◓ᾩ ᴦ  ♆⁭ײַ

‎◊χ                  ѧᶂ ⱶṴᶋ ‬              2015.12  




















